Editorlerimizden,

GMJ-TR 2024 Bahar sayis, iletisim ve medya ¢alismalarinin farkh alanlarinda
derginin disiplinlerarasi vizyonuyla uyumlu tematik bir ¢esitliligi yansitan bes ¢alig-
ma icermektedir. Derginin bu sayisinda, dijital katilimci bir sézluk érnegdi Gzerinden
izleyici goéruslerini inceleyen 6zgun bir arastirmaya, medya temsil ve etkinliklerinin
surdurulebilirlik iletisimi ve kaltarel aktarnm gibi degisik igslevlerine odaklanan igerik
analizlerine ve dijital teknolojiler ile medya iligkisi baglaminda konumlandirilan, biri
elegtirel degerlendirme digeri veri analizi igeren arastirma ¢alismalarina yer veriliy-
or.

Dergimizin bu sayisinda yer alan ¢galigmalarin ayrintilarina gegmeden énce,
yayin kurulunda gergeklesen énemli bir degisikligi sizlere duyurmak istiyoruz.
Global Media Journal Turkish Edition'un editérleri olarak yaklasik iki yildir
surdUrdugumuz gorevimizi bu sayi itibariyle yeni bir editér ekibine devrediyoruz. iki
yil boyunca kaliteli ve yetkin bilimsel calismalarla iletisim ¢aligmalari alanina katki
sunmasl ve gevrimigi ortamlarda daha kolay ulasilabilir hale gelmesi yéninde
yogun bir emek ve mesai harcadigimiz dergimizin yeni editér ekibiyle birlikte bu
yoéndeki ilerleyisini sUrdUrecegine inaniyoruz.

Sayinin ilk makalesinde Turkay Turkan UnlU, populerligi ve erigilebilirligi gider-
ek artan, K-drama olarak bilinen Guney Kore dramalarina iliskin Turkiye'deki medya
kullanicilarinin yaklagimlarini ve bu yapimlarin kaltdrel baglamdaki etkilerini, 6zgtn
bir yaklagimla dijital katilimci bir sézluk érnekleminde, Eksi sézIUk yorumlar Gzerin-
den dokuman analizi ydntemiyle incelemistir. Yazar, Turkiye’de hem izleyicinin pro-
fili, tercihleri ve beklentilerine hem de K-dramalarla farklilik ve benzerlikler gésteren
icerik Uretimiyle yerli drama endustrisinin mevcut durumuna iligkin énemli veriler
iceren arastirma bulgularina dayanarak, dramalara yénelik géruslerin farkh kanal-
lardan incelendigi gelecek calismalarin sunabilecegi ¢ok yénlt okuma olanagi ile
daha kapsamli sonuglara ulagilacagin dngdérmektedir.

HUlya Arslaner Hamarat ve ilknur Gurses Kose, TUrkiye’de uydu Uzerinden
yayin yapan tematik ¢cocuk kanallarinin kusaklararasi kulttrel aktarim surecindeki
etkisi ve igleyisini nitel igerik analiz yéntemiyle inceledikleri ¢alismalarinda, bu
kanallarda yayinlanan programlarda kulttrel ve evrensel degerlerin temsil ve
anlatilar yoluyla insa ve iletim sUrecini irdeleyerek yerli kanallarda Tark kaltaranan
temsiliyet bicimini tartismaya agmiglardir. Yerli ve yabanci kanallarda yayinlanan
program analizlerinden elde edilen bulgularin karsilastinimasi sonucunda, liberal
ve bati toplumlarina 6zgu nitelikleri ve bireyselligi olumlayan yabanci programlar-
dan farkhlasan yerel igeriklerin, kaltarel mirasin ve geleneksel degerlerin vurgula-
narak islendigi temalari 6ne ¢ikardigi tespit edilmistir. Kaltarel surekliligi korumak
Uzere tasarlanan programlara éncelik vererek Turk ¢ocuk kanallarinin ulusal kim-
ligin sekillenmesinde etkin bir rol oynadigi sonucuna varilmistir.

Dergimizde yayinlanan tguncud makale ise iklim degisikligi, dogal kaynak-
larin tikenmesi, toplumsal esitsizlikler ve ekonomik krizler gibi kiresel faktérler net-
icesinde gunumuzde merkezi bir kavram haline gelen surdurulebilirlik sorununu ele

Global Media Journal Turkish Edition, Spring / Bahar 2024 Volume / Cilt: 14 Issue [ Sayr: 28



alan, farkindalk yaratma ve ¢6zUm Uretimi sureclerinde oynadiklari rol itibariyla
medya ve iletisim alanlarinda giderek 6nem kazanan ¢alismalara katki niteligi
tagimaktadir. Aydan Silku Bilgilier ve Sezen Untvar’in, reklam faaliyetleri araciligiyla
itibar bilesenleriyle buttnlestirilerek gergeklestirilen kurumsal surdurulebilirlik
iletisimine odakladiklar galismalarinda bu iletisim modeli, kurumlarin toplumsal
sorumluluk anlayisini vurgulamasinin yani sira, rekabet ortaminda 6ne ¢ikma,
piyasadaki degeri artirma gibi etkileriyle, kiresellesmeyle beraber geligen pazar
kosullarina adapte olmak igin temel bir islevsel arag olarak degderlendiriimigtir.
Yazarlar, kurumsal strdurulebilirlik iletisimi ve kurumsal itibar arasindaki iligkiyi Car-
refourSA'nin "Dogrusu Memlekete Faydali Olmak” baslikli G¢ reklam filminde,
surdurulebilirlik ve itibar yénetimi stratejilerinin ekonomik ve toplumsal katki tema-
lari gergevesinde nasil entegre edildigini nitel igerik analizi ydbntemiyle ¢ézimleyer-
ek ortaya koymuglardir.

Bu sayimizda yayinlanan son iki ¢alisma, iletisim mecralarinda geleneksel
yapilardan dijital teknolojilere gecisle beraber teknoloji ve medya iligkisinde deney-
imlenen dénusumleri merkeze alarak tartisan ¢alismalara eklemlenmektedir.
iletigsim ve biligim teknolojilerinde meydana gelen gelismelerle birlikte, dijital gaze-
tecilik alaninda buyutk veri kullaniminin bilgi ¢gikarimi ve igerik stratejisi geligtirme,
konu belirleme, haber basliklarinin optimizasyonu gibi karar alma sureglerinde
stratejik 6nemini inceleyen ilk calismada, Safa Goérkem Aktas ve Mehmet
Ozcaglayan, dijital gazetecilik pratiginde en sik kullanilan veri servisleri arasinda
yer alan Google Trends'in sagladidi verileri betimleyici analiz ydntemiyle dederlen-
direrek, dijital gazetecilik uygulamalarinda ¢evrimigi bu aracin nasil daha etkin
kullanilabilecegini sorgulamaktadir. Yazarlar, buyuk veri kullaniminda SEO'nun
(Arama Motoru Optimizasyonu) énemini vurgulamakla birlikte, dijital gazetecilikte
buyuk veri kullanimina daha kapsamli bir yaklagimi savunarak, bu uygulamalarin
sosyal medya analitigi, veri gazeteciliginin kendisi ve yapay zek& gibi diger alanlari
da kapsayacak sekilde genigletiimesini 6nermektedir.

Son makalede, Goksel Aymaz, Hans Magnus Enzensberger'in “Kitle iletigim
Teorisinin Kurucu Unsurlari” (1970) adli eserinin sundugu teorik cergeveden hareke-
tle Fuchs'un Uretlketici (prosumer) ve Ucretsiz emek (free labour) kavramlariyla
gelistirdigi kitle iletisim teorisinin elestirel bir degerlendirmesini yapmaktadir.
Yazarin, sosyal medyada kullanici emeginin ve kapitalizmin kulttrel tezahurlerinin
serimlemek Uzere Frankfurt Okulu'nun temsilcileri olarak Marcuse ve Habermas'in
teknoloji, ideoloji ve medyaya yénelik analizleri ve kavramlari ekseninde yuruttugu
kuramsal tartismada, Fuchs'un teorisinin tamamen yeni olmamakla birlikte, dijital
cagda teknoloji ve iktidar arasindaki dinamiklerin ¢ézimlenmesinde yetersiz
kaldigi ve Marksist epistemolojiden uzaklastigi savunulmaktadir.

Degerli okuyucularimiz, her bir makaleyi keyifle okuyacaginizi umuyoruz.
Dergimize gosterdiginiz ilgi i¢in hepinize tesekkur ederiz.

Dr. Ogr. Uyesi Ozge Erbek Kara Dog. Dr. Ozlem Akkaya
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From the Editors,

The Spring 2024 issue of the interdisciplinary journal GMJ-TR reflects its com-
mitment to diverse communication and media studies scholarship by presenting
five thematically varied studies. This issue of the journal includes original research
articles examining audience opinions through a sample of a digital participatory
dictionary, two content analyses focusing on different functions of media repre-
sentations and activities such as sustainability communication and cultural trans-
mission, and two studies positioned in the context of the relationship between digi-
tal technologies and media, one providing critical evaluation and the other data
analysis.

Before we get into the details of the studies in this issue of our journal, we
would like to announce an important change in the editorial board. As the editors
of Global Media Journal Turkish Edition, we are handing over our duties that we
have been carrying out for nearly two years to a new editorial team as of this issue.
We believe that our journal, which we have spent a lot of effort and time for two
years to contribute to the field of communication studies with high quality and
competent scientific studies and to make it more easily accessible online, will con-
tinue its progress in this direction with its new editorial team.

In the first article of the issue, Turkay Turkan UnlU examines the attitudes of
media users in Turkey towards South Korean dramas, known as K-dramas, which
are increasing in popularity and accessibility, and the effects of these productions
in the cultural context with original approach using a digital participatory dictio-
nary sample, by applying document analysis method to Eksi S6zlik comments.
Based on the findings of the research, which contain important data on both the
profile, preferences, and expectations of the audience and the current state of the
domestic drama industry in Turkey with content production that shows differences
and similarities with K-dramas, the author suggests that more comprehensive
conclusions will be reached with the multidimensional reading opportunity that
future studies that would examine opinions on K-dramas through different chan-
nels can offer.

By investigating the role of satellite-based thematic children’s channels in
Turkey's intergenerational cultural transmission processes, Hulya Arslaner Hamarat
and ilknur Gurses Kose's study offers valuable insights into the ongoing dialogue on
media’'s influence on cultural transmission and identity formation. Employing a
qualitative content analysis method, they examine the representation and trans-
mission of cultural and universal values through programs aired on these chan-
nels, opening up a discussion on the representation of Turkish culture in domestic
channels. A comparison of findings from program analyses conducted on both
domestic and foreign channels reveals that local content, in contrast to foreign
programs that emphasize individualism and characteristics of liberal and Western
societies, focuses on themes that celebrate cultural heritage and traditional
values. The authors conclude that these channels prioritize programming
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designed to preserve cultural continuity, ultimately contributing to the ongoing
development of a distinct national identity.

The third article published in our journal addresses the issue of sustainability,
which has become an increasingly central concept today due to global factors
such as climate change, depletion of natural resources, social inequalities, and
economic crises. It contributes to the growing body of work in the fields of media
and communication, highlighting their role in raising awareness and generating
solutions. In Aydan Silku Bilgilier and Sezen Unuvar's study focusing on corporate
sustainability communication integrated with reputation components through
advertising activities, this communication model is evaluated as a basic functional
tool for adapting to the evolving market conditions under globalization, with its
effects such as standing out in the competitive environment and increasing
market value, as well as emphasizing the social responsibility understanding of
companies. The authors reveal the relationship between corporate sustainability
communication and corporate reputation by analyzing through qualitative con-
tent analysis how sustainability and reputation management strategies are inte-
grated within the framework of economic and social contribution themes in Carre-
fourSA's three commercials published under the title "Really Being Useful to the
Country.”

The last two studies published in this issue join the studies that discuss the
transformations experienced in the relationship between technology and media
with the transition from traditional structures to digital technologies in communi-
cation channels. In the first study which examines the strategic important role of
the use of big data in digital journalism in decision-making processes such as
information extraction and content strategy development, topic identification, and
optimization of news headlines, along with the developments in communication
and information technologies, Safa Gérkem Aktas and Mehmet Ozgaglayan evalu-
ate the data provided by Google Trends, one of the most frequently used data ser-
vices in digital journalism practice and applications, using descriptive analysis
method and questions how it can be used more effectively in digital journalism
practices. While emphasizing the importance of SEO (Search-Engine Optimization)
in using big data, this paper suggests that big data applications in digital journal-
ism should be extended to other areas, such as social media analytics, data jour-
nalism, and artificial intelligence.

Drawing on the theoretical framework presented in Hans Magnus Enzens-
berger's "Constituent Elements of a Theory of Mass Media" (1970), Aymaz's article
critically evaluates Fuchs' mass communication theory, which he developed in
conjunction with the concepts of prosumer and free labor. The author's theoretical
discussion, based on the analysis and concepts of Marcuse and Habermas, as rep-
resentatives of the Frankfurt School, on technology, ideology, and media in order to
expose the cultural manifestations of user labor and capitalism in social mediq,
argues that Fuchs' theory, while not entirely new, falls short in providing a nuanced
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analysis of the intricate dynamics between technology and power in the digital
age and deviates from Marxist epistemology.

We hope you will enjoy reading each article. Thank you all for your interest in
our journal.

Assist. Prof. Dr. Ozge Erbek Kara Assoc. Prof. Dr. Ozlem Akkaya
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	03_kurumsal_itibara_giden_yolda_surdurulebilirlik_iletisimi_carrefoursa_hulya_aydan_bilgilier_sezen_unuvar
	04_using_google_trends_as_a_big_data_tool_in_digital_journalism_safa_gorkem_aktas_mehmet_ozcaglayan
	05_marksist_iletisim_teorisinin_olusturucu_ogeleri_enzensberger_goksel_aymaz



